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Rene Allemann 

„ Today's consumers once again want authenticity. They want to hear the 
stories, see the characters - the people who are behind it. " 

Rene Allemann helps businesses rediscover their own souls, be authentic and stand up for their own values. His agency, Branders, 

translates brand strategies into images and stories - into worlds that can be experienced and trust built. 





"You will meet him in the Kronenhalle, and then you'll go over to 

his office for the interview. And please be sure to get a few shots of 

the restaurant when you go - they're opening the restaurant just 

for you". I'm amazed. For weeks, we've tried to get permission to 

shoot in the Kronenhalle. We've always gatten the same, laconic 

answer: "Closed due to renovations". Tellingly, my editor shrugged 

her shoulders. 

Who is this Allemann? 

Bellevueplatz is surely one of the nicest squares in Zurich. The 

pulsing heart of the city. Many streetcar lines come together here. 

People disembark, transfer, hastily drink an espresso in one of the 

many sidewalk cafes, eat a snack whilst standing, all in front of 

the enchanting backdrop of Lake Zurich. Old, noble Art Nouveau 

buildings from Switzerland's founding period, sumptuous, like the 

colossal grand hotel Bellevue. The rising middle class celebrating 

itself. 

The office of Allemann's agency, elegantly historical, five-storeys 

tall, is located right next to the venerable restaurant. On the glass 

door to the reception, you can see the slogan that made Allemann 

successful: identity works. When he shakes my hand and smiles, I 

know why. 

Mr. Allemann, where were you 20 years ago today? 

"In Australia, for seven months. Thal was an in-between period; 

the only time in my life I had so much time for myself. lt was great 

back then, simply to travel without planning. I had no plan". 

Did you want to come back? Did you know what you wanted to do 

afterward? 

"No, but I knew what interested me. Writing excited me. Design 

excited me. I wrote a Jot back then, was very driven. Back then, I 

just didn't know how to combine all of that. Then I studied 

business administration with an emphasis on communication. I 

always had a Jot of Juck in my life. One thing led to another. 

Recently somebody asked me what the biggest business setback 

was I'd ever experienced, and I had to tell him I hadn't had one. But 

there were setbacks in my private life. The death of my father. I 

was once married, got divorced. Both things really shaped me. 

Setbacks, I think, are the most affecting. Because you need to start 

over. I see opportunity in a Jot of things. 
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